GCSE Business
Theme 1.5.3 – Legislation and business
Booster Booklet
Specification

	Subject content
	What students need to learn:

	1.5.3	Legislation and business

The purpose of legislation:
· Principles of consumer law: quality and consumer rights
· Principles of employment law: recruitment, pay, discrimination and health and safety.

The impact of legislation on businesses:
· Cost
· Consequences of meeting and not meeting these obligations.
	Students do not need to have knowledge of the specific Acts that apply to consumer and employment law, but they do need to be aware that legislation stems from the laws of a country and must be followed rather than being guidelines that they can choose to follow. Learning will focus on two particular areas of legislation. Legislation responsible for protecting customers and legislation aimed at how businesses treat their employees.

Students also need to learn that there are implications of following this legislation. It is important for students to learn that a business may face extra costs, but it will also benefit from following the legislation. There are significant consequences if a business does not follow the legislation and ends up breaking the law.



Key terms in this topic:
· Legislation – the laws that a country must comply with.
· Consumer – somebody who uses goods and services.
· Discrimination – when someone is treated differently to someone else because of a particular characteristic, such as disability, their ethnicity or their gender.
· Minimum wage – the lowest legal rate of pay for employees, depending on their age and their type of employment.
· Health and safety - concerned with the safety, health, and welfare of people in a business.
Key terms – examples
In the space below, write examples to illustrate the key terms 

	Key term
	Examples

	Legislation
	


	Consumer
	


	Discrimination
	


	Minimum wage
	


	Health and safety

	



Summary of the topic
Students are not required to have an in-depth understanding of specific legislation
but need to understand the purpose of legislation and the impact it has on 
businesses. One impact on business is the cost of meeting legal requirements. A 
positive aspect of this, however, is that all businesses have to adhere to the same 
legislation, and as such a ‘level playing field’ is created. No business can gain a cost 
advantage over another by not implementing costly requirements due to 
legislation.

The principles of consumer and employment law must be considered. Consumer law aims to protect consumers by ensuring businesses produce safe products which are labelled correctly and which have correct measurements. It also protects 
consumers’ rights. Employment law seeks to prevent business from discriminating 
against workers on the basis of sex, age, religion and disability. It also protects 
workers in terms of recruitment, pay and health and safety.

Synoptic links to this topic
This topic links with the following areas of the specification:

· 1.1.3 The role of business enterprise
· 1.2.1 Customer needs
· 1.5.1 Business stakeholders
· 1.5.5 External influences

Legislation is not something that a business can choose to follow or not. It is essential that a business follows the laws of the country or it will face very serious consequences. A fundamental role of a business is to provide goods and services to consumers. These goods and services must be safe and meet legal standards relating to quality. 

Businesses have many stakeholders with different objectives. Legislation is designed to protect stakeholders. However, despite legislation often increasing a business costs, a business should realise that legislation can also have a positive impact with customers and employees if they feel that a business is making decisions which are aimed at protecting them.

Case study: Frog Bikes
In 2012 Jerry and Shelley Lawson started a new business – Frog Bikes. The aim was to produce lightweight and affordable children’s bikes. The company’s bikes were designed for children using the latest technology. The bikes are produced in a Chinese factory and sold in the UK and other countries.
The business quickly became successful. By 2016 its bikes were sold in over 700 shops in the UK. It faces competitors such as JE James which sell similar bikes in the UK.
Frog Bikes uses social media to promote its bikes. Figure 2 shows a competition run on the Frog Bikes Twitter account. To enter the competition people needed to follow the business on Twitter. 
As a manufacturer and retailer, Frog Bikes has to comply with a large amount of legislation. All bikes meet ISO (International Standards Office) standards. This ensures they are safe for children. Rules include the need for all bikes to be fitted with a chain guard, and for handlebars to be safety checked. 
In 2016 Jerry and Shelley decided to increase production to meet the growing demand. They considered expanding the company’s Chinese factory, or building a new factory in the UK. 
Source: adapted from http://startups.co.uk/startups-100/2016/8-frog-bikes

How this case study illustrates/exemplifies the specification content:
	The case study illustrates ‘technology and business’ in a number of ways:
· Frog Bikes would need to make sure the quality of the bikes made in the Chinese factory met UK legislation.
· When using social media to promote the bikes, Frog Bikes would not be able to provide misleading information to customers.
· ISO standards means all bikes need to be fitted with a chain guard and for handlebars to be safety checked.



Check your knowledge:
1. State three ways that consumers are protected by consumer law.
2. Identify three types of discrimination that would be protected by employment law.
3. Why could the costs of a business increase if a law changes, or is updated?


Check your knowledge: recall question (previous unit)
1. List three methods of digital communication.
2. Identify three benefits of e-commerce.
3. How could technology affect the promotion part of the marketing mix?

Activity – now try this!
Is this breaking the law?

1. I bought a shirt but when I arrived home, I changed my mind.  I took it back to the shop the next day, but the staff would not give me a refund.  Can they do this?

2. I bought new shoes recently but the heel of one shoe broke the second time I wore them.  The shop is offering to repair them.  Do I have to accept this?

3. I bought a CD player after seeing a private ad in my local newspaper.  When I got it home, I discovered that it wasn’t working.  What are my rights?

4. I got a television set for my birthday, but it does not work properly.  The shop manager told me to send it back to the manufacturer, as the fault had nothing to do with the shop.  Is this correct?

5. I bought a pair of jeans for £59.95 but discovered that a shop down the street was selling them for £49.95. What can I do?

6. My Mum washed a pair of trousers that were labelled hand wash only in the washing machine, and they shrunk. What can I do?







Answers

1. Yes, they can.  The shop is under no legal obligation to give you your money back just because you changed your mind about something.  Many shops would give you a refund as part of their customer service policy – to encourage you to remain a loyal customer.

2. No, consumer legislation says you are entitled to a refund, replacement or repair - it is up to you not the shop which you choose.

3. In this situation your rights are less straightforward because this was a private sale it is your word against the seller.  Caveat Emptor is a Latin phrase used to describe this type of sale it means ‘let the buyer beware’.

4. No this is incorrect you made a contract with the shop, not the manufacturer.  It is the shops responsibility to sort the problem out with you and the manufacturer, not yours.  This is covered in consumer legislation.

5. Nothing, the shop can charge the price they wish and if you agree to pay that price then you are not entitled to your money back just because you saw the item cheaper in another shop.  However, in order to retain your loyalty they may give refund you the difference in price.

6. Nothing, your Mum did not follow the washing instructions.  The fault is not with the shop.  Legally they do not have to give you a refund or replacement.  Again they may do so as a goodwill gesture.


What have you remembered so far?

	Question
	True
	False

	It is optional for a business to follow legislation
	
	

	The minimum wage is the same for everyone
	
	

	Legislation can have a positive impact on a business
	
	










Exam Questions

1. Outline one way consumer law protects the customers of Frog Bikes. [2 marks]

2. Explain one benefit to employees of employment law (3 marks) 

3. Analyse the impact on Frog Bikes of the legislation it has to comply with when
producing and selling its bikes (6 marks)

4. Evaluate the impact of implementing health and safety legislation if Frog Bikes decided to build a new factory in the UK. You should use the information provided as well as your knowledge of business. (12 marks)





