GCSE Business
Theme 1.4.2 – Business location

Booster Booklet
Specification

	Subject content
	What students need to learn:

	1.4.2 Business location

Factors influencing business location:
· proximity to: market, labour, materials and competitors
· nature of the business activity
· the impact of the internet on location decisions: e-commerce and/or fixed premises

	This is the second booklet in Topic 1.4 – ‘Making the business effective’. This booklet examines the importance of business location. Choosing the right location is an important decision for a business.

Students need to understand the different factors that influence a business location decision.

This topic introduces the idea of e-commerce and how this affects business in terms of location decisions. Students should understand the benefits and drawbacks for a business of both fixed premises and e-commerce methods.





Key terms in this topic:

· E-commerce – using the internet to carry out business transactions.
· Labour – workers or the workforce.
· Proximity – nearness. How close a business is to competitors, workers, customers.






Key terms – examples
In the space below, write examples to illustrate the key terms:

	Key term
	Examples

	e-commerce
	


	Labour 

	

	Proximity

	



Summary of the topic
The nature of the business will influence the location decision and you need to consider the implications of the proximity to market, labour, materials and competitors on business location decisions. For example, a plumbing business may choose to locate close to an area with a high population to be close to its market. Consideration also needs to be given to how e-commerce might affect location decisions and whether fixed premises are even needed. Increasingly, through the internet, it is easier to set up and run a business as the physical location is less important than the product being offered. 
Synoptic links to this topic

This topic links with the following areas of the specification:

· 1.1.1 The dynamic nature of business
· 1.1.2 Risk and reward
· 1.1.3 The role of business enterprise
· 1.2.1 Customer needs
· 1.2.4 The competitive environment
· 1.3.2 Business revenues, costs and profits
· 1.3.3 Cash and cash-flow

Although this is quite a short topic, it actually has direct links with many areas of the specification.  Location decisions are based partly on customer needs and on the nature of competition in a market. If the market is very competitive, a business may need to. Strive to keep down costs to ensure cash-flow is strong. The business may choose not to have fixed premises and opt for an e-commerce approach as a way of keeping down costs.  


Case study: Eden Dental Practice 

[image: ]

Eden Dental Practice in Carlisle is expanding. It plans to relocate from its current premises, in a small terraced house, to a new purpose-built practice in the centre of the city. The current location has no dedicated car parking or wheelchair access. The new surgery will be easy to reach using public transport, as well as having a car park and bicycle racks for those patients that want to cycle to their appointment. The practice is also planning to employ 14 more staff members, from receptionists to dental nurses and two new dentists. 

Source: Adapted from Edexcel GCSE textbook p96










How this case study illustrates/exemplifies the specification content:

	The case study illustrates ‘Business location’ in a number of ways:

· The new practice is more conveniently located for patients, being accessible by public transport and having a car park.
· Being located in the city centre means that the surgery is more easily accessed by employees – labour. This may make Eden Dental Practice more attractive to potential applicants for jobs. As Eden Dental Practice is looking to take on an additional 14 employees, this may help recruitment.
· As a business that is responsible for dental services, there is limited opportunity to move towards e-commerce.




Check your knowledge:

1. Give two advantages of a business locating close to good public transport links.
2. State one advantage to a business of using e-commerce.
3. What is the difference between e-commerce and fixed premises?

Check your knowledge: recall questions (previous unit):

1. Give two advantages of franchising?
2. What is the difference between a sole trader and a partnership?
3. What is a disadvantage of starting a new business as a private limited company?

Activity - Now try this!

Use the list below to complete the table showing the advantages and disadvantages of e-commerce and fixed premises

· Lower operating costs, such as not paying rent on premises.
· Customers can see and experience physical products.
· Ability to reach a wider audience.
· Ability to trade 24 hours a day, 7 days a week.
· Higher costs. Premises can be very expensive, especially in popular locations. 
· Customers can meet sales assistants and experts face-to-face.
· The internet may ‘go down’ which would interrupt sales.
· Cannot try out products.

	
	Advantages
	Disadvantages

	
Fixed premises
	



	


	
e-commerce


	
	



What have you remembered so far?

	Question
	True
	False

	It is always best for a business to choose e-commerce rather than fixed premises.
	
	

	Being located close to suppliers can reduce business costs.

	
	

	Another name for workers is ‘labour’.

	
	



Exam Questions

1. Multiple choice 

Which one of the following is a characteristic of e-commerce? (1 mark)

Select one answer

A	Ability to trade ’24-7’
B	Customers can see and try out products 
C 	High costs of fixed premises
D	Sales assistants can help customers in store

2. Explain one disadvantage to a business of locating close to competitors. (3 marks)

3. State one disadvantage of fixed premises. (1 mark)

4. Discuss the impact of the internet on business location decisions. (6 marks)
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